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LETTER FROM THE PRESIDENT AND CEO
Dear Beer Institute Members,

Following an end of the year recess, members of Congress have returned to
Washington and are getting ready for what could be an active 2016. Since my last
letter, and before leaving town late last year, Congress and the White House reached
an agreement on spending and tax breaks that included several important wins for
our industry. It’s a hopeful sign that partisan acrimony can be put aside this year to
tackle issues such as comprehensive tax reform and trade policies. 2016 is an election
year and that can lead to uncertainty for some legislators, nevertheless we plan to
keep pushing for our priorities on your behalf.

The 2016 Presidential campaign has finally kicked into high gear with the first primary
contests taking place in Iowa, New Hampshire, Nevada and South Carolina. Like you,
we are watching and evaluating candidates with an eye toward supporters of the
brewing industry. While all eyes are on the race for the White House, we aren’t
overlooking other important elections. Of greatest interest will be control of the U.S.
Senate which some observers believe could switch back to Democrats this fall.

Yesterday, President Obama released his eighth and final budget of his Administration.
The President’s budget maintains funding for TTB in the amount of $106.44 million
and does not include increased excise taxes on beer as a funding source. It is highly
unlikely that the House or Senate will adopt the President’s budget and each chamber
will spend the next few weeks crafting their own budgets to be considered in March.
We will continue to monitor all beer related legislation and regulation for 2016.

Here at the Beer Institute we’ve been busy meeting with House and Senate
leadership to push forward the Craft Beverage Modernization and Tax Reform Act
(CBMTRA). With bi-partisan sponsorship from 156 House members and 32 Senators,
we are gaining momentum and building the coalition needed to pass an excise tax
reduction. Just last week, Beer Institute Director of Federal Affairs Joe Heaton gave an
in-depth presentation about CBMTRA to the National Barley Growers Association
(NBGA) during their annual Washington visit. NBGA has endorsed the bill and they
made passage a key part of their message as they met with members of Congress.
Later that same day, NBGA members joined the Beer Institute for its 5th annual
“Barley, Brews & Boots” Reception on Capitol Hill, one of the more popular events on
the Congressional social calendar. We are also busy educating members of Congress
and their staff on the important victory beer had in the 2015 Dietary Guidelines for
Americans.

We are off to a great start to what we think will be a busy year for beer. There is a
lot to get done in a limited amount of time but we are only getting started and we
won’t let up.

http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-t/
http://beerinstitute.createsend1.com/t/r-e-vkrcdt-dkyuhruhku-r/
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As always, if you have questions or ideas, you can reach me at
jmcgreevy@beerinstitute.org, or by telephone at 202-737-BEER.

Cheers.

Jim McGreevy
President and CEO

Please remember to follow us on Twitter @beerinstitute and like us on Facebook!

WINS FOR BEER IN THE 2015 DIETARY
GUIDELINES FOR AMERICANS
In early January, the U.S. Department of Health and Human Services (HHS) and the
U.S. Department of Agriculture (USDA) released the 2015 Dietary Guidelines for
Americans. The Dietary Guidelines are the main federal guidance on nutrition and
food consumption and drives the development of food and beverage policy within the
federal government.

The Beer Institute staff and its members worked to make sure the drafters of the
Dietary Guidelines understood beer’s point of view on the standard drink mythology
promulgated by the hard liquor industry. Specifically, we sought to remove or
contextualize the reference that a ‘standard drink’ of beer, wine or liquor equals 0.6
fluid oz. of pure alcohol and undermine the long-term argument of alcohol
equivalency. We also requested the Guidelines educate on alcohol consumption based
on ‘real-world’ settings by elaborating on the variation found in all alcohol beverages,
but more specifically mixed drinks made with hard liquor containing more than one
drink.

We accomplished our goals in the language of the 2015 Dietary Guidelines. While 0.6
is still referenced, it has been put into the broader context of alcohol variability – the
very point of our advocacy. In addition, the Guidelines explicitly state, “drink-
equivalents are not intended to serve as a standard drink definition for regulatory
purposes.” The latest Guidelines also expressly point out the significantly lower ABV of
beer in comparison to other beverage alcohol. Below are a few other key points the
Guidelines state:

The standard drink definition was removed and instead rephrased to introduce
the concept of a 'drink equivalent,' which effectively dissects the 0.6 reference
point and provides greater context to the vast variety of alcohol beverages.
A 12 ounce 5% ABV beer; 5 ounce 12% ABV wine; and 1.5 ounces of 40% ABV
spirits are described as 'reference beverages' instead of a standard drink, and a
drink variation chart now demonstrates the difference in alcohol content in

mailto:jmcgreevy@beerinstitute.org
http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-i/
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http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-h/
http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-h/
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alcohol beverages.
Alcohol content and portion size must be considered together, which is in
agreement with the National Institute of Alcohol Abuse and Alcoholism’s
(NIAAA) long-standing guidance to clinicians and educators that it can be
difficult to estimate the alcohol content of many commonly served mixed drinks
made with liquor because many contain more than 0.6 ounces of alcohol.
To assist consumers, the Guidelines provide the math formula necessary to
determine how much alcohol is in any drink.

The Beer Institute led a coalition of allies in the beverage alcohol industry to fight to
change the standard drink language in the Dietary Guidelines. The Brewers
Association, the National Beer Wholesalers Association and the Wine Institute joined
us on written comments and in meetings with HHS and USDA officials. This outcome is
another example of what can be accomplished when various groups work together to
advocate a point of view in the legislative and regulatory arenas.

If you have any questions in regards to the 2015 Dietary Guidelines for Americans,
please contact the Beer Institute's Senior Director of Science and External Affairs, Joy
Dubost, at either jdubost@beerinstitute.org or 202-737-BEER. You can read the Beer
Institute’s press release here.

2016 BARLEY, BREWS & BOOTS ON CAPITOL
HILL
On February 3, the Beer Institute hosted its annual Barley, Brews & Boots reception
on Capitol Hill in partnership with the National Barley Growers Association. This year,
nearly 400 legislative and policy staff members enthusiastically lined up to sample
and taste dozens of brands, including beers offered by Anchor Brewing, Anheuser-
Busch, Bell’s Brewery, Blue Moon Brewing Co., Blue Point Brewing Co., Constellation
Brands, Goose Island Brewing Co., HEINEKEN USA, Henry’s Hard Soda, MillerCoors,
North American Breweries, Rogue Ales, The Saint Lewis Brewery and Spoetzl Brewery.

Representatives Dan Newhouse (R-WA), Bruce Westerman (R-AR) and Ryan Zinke (R-
MT) and Senators Steve Daines (R-MT), Heidi Heitkamp (D-ND) and Jon Tester (D-
MT) attended the event with their staff members to learn about the importance of
beer and barley. The Beer Institute knows that the best way to talk about our
industry is over a beer – and we continue to find a receptive audience to discuss

http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-b/
mailto:jdubost@beerinstitute.org?subject=2015%20Dietary%20Guidelines
http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-n/
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complex industry issues when hosting legislative, regulatory and policy staff. Look for
more information about future opportunities to support the Beer Institute’s efforts at
outreach and hospitality in Washington, DC.

For those who weren’t able to join us in person, you can visit our Facebook page to
see additional photos from the event. We hope you enjoy.

CHIEF ECONOMIST UPDATE: 2015 YEAR END
REVIEW & 2016 PREDICTIONS
With mixed results among segments, 2015 proved to be another interesting and
intrepid year for the U.S. brewing industry. Beer shipments declined by an estimated -
0.3%, only slightly north of the forecasted -0.5% that the Beer Institute reported last
September. Domestic shipments declined by an estimated -1.4%. Imported beer
volume grew by 6.2% and gained 0.9 points of category volume share. A little over
half of the growth came from Mexican brands. Belgian and Irish imports both grew
well above the import segment’s average growth rate, at +21% and +30%
respectively.

Early data on wine and hard liquor indicates that beer lost about 0.5 points of share of
alcohol servings during 2015. Essentially all of that went to hard liquor, which grew
volume at +2.3%. Wine’s share was flat vs. 2014, and its volume grew by +1.0%.

Growing demand for American beer brands among foreign countries as well as a need
to fill capacity in an increasingly competitive domestic market has prompted many
U.S. brewers to pursue exports as a growth strategy. As a result, beer exports are
becoming a larger part of our industry. Exports grew by 17.9% in 2015 to reach over
5.3 million barrels, which is almost 3% of the beer that gets produced here in the U.S.
Although U.S. brewers are exporting beer to all parts of the world, about 80% of
2015’s export growth came from Mexico.

Looking forward into the rest of 2016, weather is one of the industry’s many
important planning considerations. 2015 was warmer and had more precipitation than
any previous year on record in the U.S. Warmer temperatures tend to improve beer
sales, but more precipitation has the opposite effect. Lapping last year’s unusual
weather may impact year-over-year changes in consumption and changes in
production costs driven by crop yields.

The Beer Institute is currently projecting a beer category growth rate between -
0.25% to +0.5% for calendar year 2016. Important drivers will include beer’s degree
of success in regaining recent share loses to wine and hard liquor, growth in young
male employment and persistence of low gas prices, among others.

 

http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-p/
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For more information or if you have any questions, please contact the Beer Institute's
Chief Economist, Michael Uhrich, at muhrich@beerinstitute.org or 202-737-BEER.

THE BEER INSTITUTE WELCOMES NEW MEMBERS
BOSTON BEER CO., CAPE MAY BREWING CO.
AND SIERRA NEVADA BREWING CO.
The Beer Institute is pleased to announce the newest brewer members of the Beer
Institute. Boston Beer Co. and Sierra Nevada Brewing Co. have rejoined the Beer
Institute and we are pleased to welcome Cape May Brewing Co. as a first time
member. Please join us in welcoming these folks to the BI.

If you know anyone who may be interested in joining the Beer Institute, please
encourage them to visit our website or contact Susan Haney, our Vice President of
Operations, at shaney@beerinstitute.org or 202-737-BEER.

MCGREEVY PRESENTS AT ABDI + MB and WWA
2016 JOINT WINTER CONVENTION
Today, Jim McGreevy joined the Illinois, Michigan and Wisconsin distributors at their
2016 Joint Winter Convention. He presented on the 'State of the Industry,' his
predictions for 2016 and gave an update on other legislative and regulatory issues,
including the Craft Beverage Modernization and Tax Reform Act of 2015 and the 2015
Dietary Guidelines for Americans.

McGreevy noted that employment among young men has historically driven beer
sales. Previously employment among young men reached its peak in 1990, about 25
years ago, and has been below that point ever since. While beer sales are relatively
flat right now, the young male population is growing again. Young male employment
is also growing and we expect it to exceed its previous peak by 2019, which is good
for beer.

For questions or to learn more about Jim's presentation, please contact him
at jmcgreevy@beerinstitute.org or 202-737-BEER.

mailto:muhrich@beerinstitute.org?subject=CHIEF%20ECONOMIST%20UPDATE%3A%202015%20YEAR%20END%20REVIEW%20%26%202016%20PREDICTIONS
http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-x/
http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-m/
http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-c/
http://beerinstitute.createsend1.com/t/r-l-vkrcdt-dkyuhruhku-q/
mailto:shaney@beerinstitute.org?subject=Beer%20Institute%20Membership
mailto:jmcgreevy@beerinstitute.org
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GBI WEBINAR: MAPPING OUR PROGRESS ON
RESPONSIBLE CONSUMPTION
On January 27th, the Global Brewer’s Initiative hosted the webinar, “Mapping Our
Progress on Responsible Consumption,” featuring original work conducted by the Beer
Institute’s Alcohol Responsibility Working Group. Joy Dubost, joined by Maryellen Pado
(Anheuser-Busch) and consultant Suzanne McGovern (Strategy|32), shared the
innovative Evaluation Framework, which brings together members’ responsible
consumption programming, and allows the industry to speak with one voice and with
a full understanding of how we, as an industry, stand in terms of our interest in
evidence-based programming.

The webinar provided a step-by-step guideline on how other companies and trade
associations from other markets could model the Beer Institute Evaluation Framework.
The webinar drew nearly 100 attendees from 32 countries. For more information or a
link to the webinar, please contact Joy Dubost, Senior Director of Science and
External Affairs, at jdubost@beerinstitute.org or 202-737-BEER.

BEER INSTITUTE OFFICE EVENTS
In the last quarter, the Beer Institute has hosted many fundraisers and events for
members of Congress at our bar on Capitol Hill. Here are a few photos of Jim
McGreevy with Representatives Steve Chabot (R-OH), Gwen Moore (D-WI), Patrick
Murphy (D-FL) and a photo of Joe Heaton with Senator Roy Blunt (R-MO).

We have many upcoming fundraisers at the BI Bar. If you’re interested in attending or
learning more about BEERPAC, please contact our Director of Federal Affairs, Joe
Heaton, at jheaton@beerinstitute.org or 202-737-BEER.

Forward this message to a friend

You received this email because you signed up for updates from the Beer Institute. We hope you’ll  stay
tuned for more news and information, but you can always unsubscribe if you wish.
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