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CONSUMER INFORMATION
The Beer Institute and its members have responded to the need for transparency demanded by the modern consumer. We believe that providing complete
information about dietary information for each drink will better enable consumers to make informed choices for those who choose to when include alcohol
beverages in their diet.
Transparency is important. A recent study, “The Transparency Imperative Product Labeling from the Consumer Perspective,” reports that 93 percent of
consumers say it is important for brands and manufacturers to provide detailed information about what is in food and how it’s made. (1)
There are two primary examples currently in market that illustrate this transparency: menu labeling requirements for restaurants to disclose nutritional
information, and the Brewers’ Voluntary Disclosure Initiative.
MENU LABELING
As of May 7, 2018, the U.S. Food and Drug Administration (FDA) requires retailers with more than 20 locations to provide nutrition information for items on
their standard menus, including beer and other alcohol beverages, including cocktails and mixed drinks. The Beer Institute and its members support this
disclosure and worked with the FDA to clarify industry requirements and coordinate the U.S. beer industry to ensure retailers have the correct information
to comply with the law.
There is variability in both alcohol strength and calories in alcohol drinks. This fact is why we support listing the calories for each individual brand of beer,
glass or bottle of wine, and each drink made with distilled spirits on an alcohol drink menu. We believe this information provides a good reference for
consumers who choose to include alcohol beverages in their diets.
BREWERS’ VOLUNTARY DISCLOSURE INITIATIVE
In 2016, the Beer Institute and its members announced new, voluntary standards of nutrition
disclosure that together will provide consumers clear facts right at their fingertips about the
beers they enjoy.
By 2020, U.S. beer industry leaders including Anheuser-Busch, MillerCoors, HEINEKEN USA,
Constellation Brands Beer Division, North American Breweries (dba FIFCO USA), and Craft Brew
Alliance--which together produce more than 81 percent of the volume of beer sold in the United
States--have agreed to follow these guidelines.
The Beer Institute Brewers’ Voluntary Disclosure Initiative provides a consistent guideline for transparency in three key areas:
▶ Calorie, Alcohol by Volume (ABV), carbohydrate, protein, and fat on the primary label.
▶ Ingredients in products placed on either the label or secondary packaging, accessible via ingredient list, a reference
to a website, or a QR code.
▶ Clearly display freshness or production dates.
More detailed information on Beer Institute support of menu labeling or its Brewers’ Voluntary Disclosure Initiative can be found
on the Beer Institute website, BeerInstitute.org.
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93 percent of consumers say it is important for brands and manufacturers to provide detailed
information about what is in food and how it’s made. (FMI Study)
The complement to these two programs is provided by the 2015-2020 Dietary Guidelines for Americans (Dietary Guidelines), developed for use by
policymakers and nutrition and health professionals. The Dietary Guidelines are the cornerstone of nutrition policy in the United States, and provide some
information on alcohol consumption. The U.S. beer industry believes that those consumers who choose to drink should do so in moderation. The Dietary
Guidelines authors noted, “For those who choose to drink, moderate alcohol consumption can be incorporated into the calorie limits of most healthy
eating patterns.” The Dietary Guidelines provide the limits on the number of drinks for men and women that constitute moderate consumption. Practically,
understanding what makes one drink (noted as a drink equivalent) can vary widely, in terms of both strength and calories. The Dietary Guidelines decode
drink equivalents in a practical chart that outlines the differences between a series of typical drinks (2).

The Beer Institute partnered with the American Society for Nutrition to develop another practical reference to clarify how drink equivalents can be
incorporated into dietary patterns. The reference outlines the wide variability in alcohol drinks that a consumer may experience. We encourage nutritionists
to share this reference widely, ensuring consumers understand how much alcohol is in the drinks they enjoy, and how to best consume moderately.

U.S. beer industry members participating in the Brewers’ Voluntary Disclosure Initiative produce
more than 81 percent of the volume of beer sold in the United States.
The Beer Institute and its members continue to work to share both product information and how it relates in practice to those who choose to drink.
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