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WELCOME FROM THE BEER INSTITUTE 
Welcome to the 2022 Beer Institute Annual Membership Meeting in Chicago, Illinois! We are excited to gather 
with you as we celebrate the 160th anniversary of the Beer Institute! Inside this newsletter, you will find 
the schedule for the next two days and information on the Beer Institute’s work advocating for our nation’s 
brewers, beer importers and industry suppliers.

Over the next two days, you will hear from panels and expert speakers on a number of topics, including the 
midterm elections and what they could mean for the beer industry, supply chain disruptions and challenges, 
why it is important to distinguish between beer and hard liquor and business and product innovation insights. 
You will also hear from new Beer Institute Chairman and Anheuser-Busch CEO Brendan Whitworth and Beer 
Institute Vice Chairman and Molson Coors CEO Gavin Hattersley on the work the Beer Institute has done and 
where we are headed.

Our annual meeting would not be complete without opportunities to network and share beers with new 
and old friends. Join us tonight, as Constellation Brands hosts a special dinner event at the 360 CHICAGO 
Observation Deck on the 94th floor of the John Hancock Building, where you can take in some of the best 
views of the Chicago skyline and Lake Michigan! You can also try out 360 CHICAGO’s TILT thrill ride, which 
offers visitors unique downward-facing views from 1,030 feet above the Magnificent Mile. 

Thank you for joining us at the Beer Institute’s Annual Membership Meeting. Most importantly, thank you for 
all your work to ensure that beer remains our nation’s most popular alcohol beverage!

We look forward to joining you for a cold one over the next few days.

The Beer Institute Team
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SCHEDULE OF EVENTS
TUESDAY, OCTOBER 11, 2022

• 12:00 p.m. – 3:00 p.m. Registration
     Location: Grand Group Office (Ballroom Level) 

• 12:30 p.m. – 2:30 p.m. Voting Board Lunch Meeting (by invitation)
     Location: Randolph 1A/B 

• 3:00 p.m. – 5:00 p.m.  Annual Membership Meeting – General Session I 
     Location: Grand Ballroom E/F 

• 3:00 p.m.    Open Meeting 

      Welcome 

      President’s Report 
     Gavin Hattersley, President & CEO (Molson Coors)  

      State of the Beer Economy 
     Danelle Kosmal, Vice President of Research (Beer Institute) 

      Brewing in Washington: What the Midterm Elections Mean for Beer
     Moderated by Annie Lange, Senior Director, Federal Affairs (Beer Institute)

o Steve Elmendorf, Partner & Co-Founder (Subject Matter)

o Kyle Simmons, Founder (Simmons & Russell Group)

      Meeting Wrap-up  

• 6:30 p.m. – 9:30 p.m.  Constellation Brands Dinner Event
     Location: 360 Chicago - 94th Floor of the John Hancock Building

WEDNESDAY, OCTOBER 12, 2022
• 7:30 a.m. – 9:00 a.m.  Ex-Officio Breakfast (by invitation)

     Location: Grand Hall M/N 

• 9:15 a.m. – 12:00 p.m. Annual Membership Meeting – General Session II 
     Location: Grand Ballroom E/F
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• 9:15 a.m. – 12:00 p.m.  Open Meeting
 (continued) 
      Chairman’s Remarks

     Brendan Whitworth, President & CEO (Anheuser-Busch)  

      Differentiation Nation
       Segment One: Why Do We Drink? 

      A Conversation with Dr. Edward Slingerland, author of “Drunk:   
      How We Sipped, Danced, and Stumbled Our Way into Civilization”   
      and Bill Young, Senior Director, Health Policy & Regulatory Affairs   
      (Beer Institute) 

       Introduction: America’s Growing Liquor Problem 
      Bill Young (Beer Institute) and Danelle Kosmal (Beer Institute) 

       Segment Two: The Pyramid Scheme 
      Moderated by Mary Jane Saunders, Vice President & General   
      Counsel (Beer Institute) 

o  Ryan Ellis, President (Center for a Free Economy)

o  Annie Lange (Beer Institute) 

      Break  

       Segment Three: The Local Level – The Impact on Your State
      Moderated by David Morgenstern, Senior Director, Government   
      Affairs (HEINEKEN USA)

o Melissa Ameluxen, Vice President of State Government 
Affairs (Anheuser-Busch)

o Darcy DaCosta, Senior Director of Government Affairs 
(Molson Coors)

o Mike Halfacre, Executive Director (Beer Wholesalers 
Association of New Jersey)

o Zuzy Zvarova, Government Affairs Manager (The Boston 
Beer Company) 

      Meeting Wrap-up

• 12:00 p.m. – 1:00 p.m. Lunch
     Location: Grand Hall L/K
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• 1:15 p.m. – 4:00 p.m.  Annual Membership Meeting – General Session III
     Location: Grand Ballroom E/F 

      Bulls, Bears and Beverage Trends
     Moderated by Danelle Kosmal (Beer Institute)

o Danny Brager, Consultant (3 Tier Beverage)

o Kaumil Gajrawala, Managing Director of Equity Research  
(Credit Suisse)

o Jason Murphy, Beverage Director (Buffalo Wild Wings) 

            Pitcher Perfect: The Return of On-Premise
     Moderated by Benj Steinman, President (Beer Marketer’s INSIGHTS)

o Dan Clausner, Executive Director (Illinois Licensed Beverage 
Association)

o Pat Doerr, Managing Director (Hospitality Business Association of 
Chicago)

o Sam Toia, President & CEO (Illinois Restaurant Association) 

      Logistics and Supply Chain: Managing Disruptions
     Moderated by Mary Jane Saunders (Beer Institute)

o Marc Brazeau, Vice President of Global Logistics & Distribution 
(Constellation Brands)

o Jake Colvin, President (National Foreign Trade Council)

o Sam Kieffer, Vice President of Public Policy (American Farm Bureau) 

      Product Innovation Trends 
     Melissa Fiman, Vice President, BASES (NielsenIQ)  

      Meeting Wrap-up  

• 4:00 p.m. – 5:00 p.m. Beer Reception
     Location: Plaza Ballroom (Lobby Level)
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INDUSTRY UPDATE
BY DANELLE KOSMAL, VICE PRESIDENT OF RESEARCH 
If there is anything we have learned over the past few years, it is that we need to be prepared for the 
unknown – whatever that may be. As a researcher, I strongly believe that understanding trends and letting 
data direct our decisions are the best ways to prepare for future unknowns. So, what does the data tell us 
today? First, inflation impacts our drinkers. In a survey that we conducted in March 2022, nearly two-thirds of 
drinkers told us that they are spending less on alcohol due to inflation. Equally challenging is that more than 

six in ten drinkers say they are going out to bars and restaurants 
less often due to inflation. On-premise establishments are the 
cornerstone of our industry, and given these new challenges from 
inflation, our bars and restaurants need more support than ever. It 
is important to note that the beer price increases have consistently 
lagged that of all products – increasing at about half the rate of 
overall inflation.

How do these consumer trends translate to volume trends? To 
understand current 2022 beer trends, we first need to look at 2021. 
Last year was one of the best-performing years for beer shipments 
in the past decade. Increased shipments to wholesalers at the end 
of 2021 contributed to last year’s big numbers, which also came at 

a cost to 2022 volume. With sales-to-retailers and sales-to-consumers lagging at the beginning of the year, 
there was subsequently a significant slowdown in shipments in 2022. Trends have improved some since then; 
however, the industry continues to face obstacles, particularly in on-premise, which has yet to return to pre-
COVID norms. 

Even with all these challenges, there are many bright spots in our industry. Beer continues to hold the title of 
America’s favorite alcohol beverage. Additionally, innovation fuels consumer excitement, with more flavors on 
the shelf, more hazy beers at the bar and new drinking occasions for no-alcohol beer. Cheers to that! 
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ALUMINUM UPDATE 
BY MARY JANE SAUNDERS, VICE PRESIDENT AND GENERAL COUNSEL
The Beer Institute continues to beat the drum for repealing Section 232 tariffs on aluminum and enhancing 
marketplace-oriented transparency for aluminum premium benchmarking. Aluminum is critical to the 
beer industry, as more than 70 percent of all beer produced and sold in the United States is packaged in 
aluminum. In 2020, brewers bought more than 41 billion aluminum cans and bottles. Aluminum is the single 
most significant input cost in American beer manufacturing. Tariffs are a tax; to compete, American brewers 
need freedom from unnecessary and burdensome taxes. 

Brewers also need a fair and transparent pricing system for aluminum. The Beer Institute supports the 
repeal of the 232 tariffs establishing tariffs on imported aluminum. This year, the Beer Institute advocated 
for tariff relief, met and communicated with members of Congress and the administration and testified 
before the International Trade Commission about the adverse effects of Section 232 tariffs and the absence 
of true transparency in aluminum premium benchmarks. We have stressed the cost this has on beverage 
manufacturers, including $1.4 billion in tariff-burdened pricing for cans and cansheet, primarily composed of 
tariff-exempt scrap and recycled content. Public affairs, including grassroots outreach and support, are also a 
significant component of our efforts. 

The Beer Institute supports a governmental investigation into aluminum market practices to ensure that 
pricing is fair and transparent. The Aluminum Pricing Examination (APEX) Act (H.R. 2698/S. 2462), introduced 
by Representatives Al Lawson (D-FL) and Ken Buck (R-CO) and Senators Tammy Baldwin (D-WI) and Tom 
Cotton (R-AR), would grant the Commodity Futures Trading Commission and Department of Justice the 
necessary authority to provide oversight over entities setting benchmark prices for aluminum premiums. The 
Beer Institute supports this commonsense legislation.

DIFFERENTIATION UPDATE
BY ANNIE LANGE, SENIOR DIRECTOR OF FEDERAL AFFAIRS
With only one month to go, Congress is hyper-focused on the midterm elections in November. Polls 
have shown several different outcomes, forecasting a shift in power in the House of Representatives and 
potentially in the Senate.  
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Both chambers will begin preparing for the 118th Congress as committees start to adjust and new members 
start to find their way around the Capitol. During this time, there will be critical opportunities for those inside 
the Beltway to meet with these new legislators and their staff. 

However, once the dust settles after the elections, legislators will return to Washington to pass an end-of-year 
package during the so-called “lame duck” session. These bills are often a smorgasbord of legislative priorities 
that either did not fit into the reconciliation and infrastructure bills or were left behind due to competing 
policy priorities. We expect that House and Senate leadership will begin the process of putting bipartisan 
proposals together to be scored by the Joint Committee on Taxation ahead of a vote. 

A coalition comprised of the Beer Institute, National Beer Wholesalers Association, Brewers Association, Wine 
America and the Wine Institute continues to hold meetings with the tax-writing committees and leadership 
on the differences between beer, wine and liquor. The coalition has expressed its gratitude for the Craft 
Beverage Modernization Act’s (CBMTRA) tax permanence and its explicit grouping of alcohol that has been 
upheld since the repeal of Prohibition. 

DIETARY GUIDELINES UPDATE
BY BILL YOUNG, SENIOR DIRECTOR OF HEALTH POLICY AND REGULATORY AFFAIRS
Revising the 2025-2030 Dietary Guidelines for Americans (DGA) officially began on April 15, 2022, with a 
Federal Register notice that included a notification that alcohol research questions will not be in the remit of 
the 2025 Dietary Guidelines Advisory Committee (DGAC).

In the April notice, the U.S. Department of Agriculture (USDA) and U.S. Department of Health and Human 
Services (HHS) emphasized that due to the uniqueness of reviewing alcohol consumption compared to 
other food and nutrients research, HHS will instead utilize divisions within its department to review alcohol 
consumption research. The alcohol industry does not know why or how the agencies decided to pull the 
alcohol research review away from the next DGAC. We believe a scientifically rigorous, objective process 
allowing for opinions from multiple alcohol research experts to eliminate confirmation bias is crucial. Advice 
on alcohol consumption must be trusted, believable and reasonable. A completely closed-door review 
by federal career scientists and experts would be insufficient. The beer industry wants a thorough and 
transparent review of the scientific evidence base for all aspects of alcohol consumption.

The DGA provides consumers of alcohol beverages with guidelines for moderate drinking. A section 
encouraging moderate alcohol consumption has been in the DGA since its first edition in 1980. The current 
guidance states that moderate consumption is up to two drinks per day for men and up to one drink per day 
for women. This specific guidance has been constant since the 1990 edition of the DGA. 

Federal law directs the USDA and HHS to publish, at least every five years, a report providing nutritional and 
dietary information and guidelines for the public “based on the preponderance of scientific and medical 
knowledge current at the time of publication.” A panel of experts, the DGAC, independently evaluates the 
scientific research and writes a report that serves as the scientific basis for the next edition of the DGAs. 
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FCM SCHOLARSHIP UPDATE
BY SANDRA CASTRO, DIRECTOR OF OPERATIONS
The Frederick C. Miller Memorial Scholarship to the University of Notre Dame was established in 1955 in 
memory of the late Frederick C. Miller, a former president of the Miller Brewing Company, who served the 
brewing community with dedication and leadership as a Notre Dame alumnus. The scholarship is available 
to the son or daughter of an active employee of a current dues-paying member or employee of 
the Beer Institute. This scholarship has enabled many employees of our member companies to send their 
children to this prestigious university. The amount awarded is based upon the availability of resources from 
the scholarship fund, the number of qualified applicants and the individual financial circumstances of the 
student. 

The scholarship is NOW OPEN for the academic year beginning August/September 2023. If you did not 
receive the Members’ Bulletin to post to your employees, please see a member of the Beer Institute staff or 
you can email us at info@beerinstitute.org. 

 CONSTELLATION 
BRANDS DINNER 
EVENT INVITATION  
& UBER CODE
Below is the Uber voucher to cover 
your transportation to and from the 
Constellation Brands event on the 
94th Floor of the John Hancock Building  
– please click here or type the code in 
your Uber app to redeem the voucher. 
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